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Welcome To Our ﬁfmi@

With a nationwide distribution and broker-network, Hero/Beech-Nut Foodservice offers a wide
range of innovating products — from Hero Bakery ingredients such as Marmalades and Fruit
Purees over Hero Signature Decorating items such as colorful Cupcake Sprinkles and Sanding
Sugars to Beech-Nut baby food for Hospitals & Childcare Centers.

We look forward to assisting you in your Foodservice & Bakery needs.

Your Foodservice Team 2010
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Who is Beech-Nut?

O Beech-Nut has manufactured and jarred a variety of food products throughout its more

than 110 year history.

O Today the brand is recognized as the leader in pushing infant nutrition innovation
forward. Beech-Nut's history includes a number of industry wide “firsts”:
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Beechnut Facts

O Beech-Nut's Upstate New York Heritage Includes a Long Standing Tradition Dating
Back to the 1890’s

O Beech-Nut Nutrition was founded in Canajoharie, NY in 1891

O Beech-Nut production is set to commence at the company’s new, state of the art,
$125MM, LEED certified manufacturing facility in Amsterdam, NY in 2010

Amsterdam, NY




“The All Natural Brand that’s Advancing Nutrition”
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Beech-Nut’'s Family of Products

Jars Cereal Juice Toddler
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«Stage 1: 2.50z. Meals
«Stage 2: 40z. 407 AGF -Bakery
*Stage 3: 60z. 707 707, *Snacks

*80z. *802z.

*160z. *1607.



Beech-Nut Jars

Q

Stage 1 Jars Non Meat Segment - $76 Million
Beginners and Older

Key Role: Single Ingredient Food to test for Allergies;
Protein

-2.5 0z

Stage 2 Jar Segment - $296 Million

From about 6 months

Key Role: Combination Foods, introduce variety
-4 0z

Stage 3 Homestyle Jar Segment - $93 Million
From about 8 months

Key Role: More texture, thicker, soft pieces

-6 0z
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Beech: Nut’

The newest editions to m‘ l
Beech-Nut's portfolio H l:) 7
of jarred products: Omes e
Let the taste & texture increase your turns!
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Beech-Nut Stage 3 Homestyle
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All S3 items are reformulated for:

Q chunkier texture

O delicious taste

Q visual appeal

O baby’s oral skills and developing

palette
\ O Consistent Stage 3 60z glass jars /
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BeechzNut’
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 HOMESTYLE

— TASTE & TEXTURE —

13
Blueberries NETWL 02(170g)

» Complete Portfolio:

* 6 fruit, 5 veq, 5 cereal, 6 meals
* Glass

 Right texture, taste

» Advancing Nutrition

e Zero new additions to the sement
« Same formulations as Stage 2 items


http://i.walmartimages.com/i/p/00/01/50/00/02/0001500002602_500X500.jpg

Beech-Nut Cereal

Cereal Segment: $95 Million
Target Consumer: Beginners and Older
Key Role: First solid food

Sizes:
4 0z.
8 0z.
16 oz.

Beechs Nut'




Beech-Nut Juice

d Juice Segment - $83 Million
0 Key Role: Variety in liquids, Vitamins from fruit
Q 4fl oz.

d 6fl oz.

Q

32fl oz.




Beech-Nut Toddler
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GrOow!

Let's Grow!™ snacks, cereals, and meals
are built upon a No Junk Promise
where Beech-Nut has taken out what
moms don’t want in food and left in
the good things they do want.




Let’s Grow Plastic vs Gerber - Research
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STEAM CODKED

Key Measures vs Gerber
Purchase Interest HIGHER
Frequency of Purchase HIGHER*
Unigueness HIGHER
Value HIGHER
Attributes
Convenient to Use BETTER
Feel Good Feeding to my Child BETTER
Appropriate for my Child's Age BETTER
Better than other Products Available BETTER
Appealing Packaging Design/Graphics BETTER

Quantitative research, Insights Now, August 2009



Let's Grow! Mini  e=mm=m
Meals Twin Packs! (sl

NEW! Homestyle Stage 3’ baby food — More

¥ All narun! plos vitaming

¥ Ancacellent source of Vitamin C

¥ Contuin 5-7 grams of Sbver per ering
¥ Available in Stage 3, 6 on. glass jars

2010 - Marketing Programs
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The Absence Of Unnecessary Additives Continues
To Differentiate Beech-Nut From Other Brands

NUMBER OF SKUs CONTAINING:

INGREDIENT GERBER DEL MONTE BEECH-NUT

IMPLICATION

@ Starch 38
@ Onion

Powder 13
@ Sugar 21

Source: Beech-Nut Research

35

18
24

-0-

A filler that takes the
place of real food

More filler that also takes
the place of real food

Promotes tooth decay
for baby’s first teeth



Beech-Nut Advancing Nutrition Framework

Advancing Nutrition is Beech-Nut’s pledge to
provide all natural nutritious food choices.

All Natural Nutrition . .
Proactive Nutrition

Strict Ingredient Standards . _
Fortified for enhanced functional

@ No added refined sugar @ No modified starches benefits

@  No artificial colors and flavors @ No trans fats @ Soluble fiber to keep baby satisfied

@  No artificial preservatives _
@ DHA supports brain and eye development

@ Prebiotic supports digestive health

Essential Nutrition _ .
@ Whey protein to build muscles

@ Macro Nutrients: Proteins, carbohydrates, and fats for
optimum nutrition.

@ Micro Nutrients: Enriched with vitamins and minerals for
healthy development.



Beech-Nut “Best in Category” Highlights

+1g of soluble fiber

+12 vitamins
and minerals

Beech-Nut

Gerber

Stage 1 Squash

@ Excellent Source of Vitamin A & E

@ Good Source of 8 Essential Vitamins
and Minerals

Excellent Source of Vitamin A

Stage 1 Sweet
Potato

@ Excellent Source of 6 Essential
Vitamins and Minerals

@ 19 of Fiber

Excellent Source of Vitamin A

Stage 1 Chicken

@ Excellent Source of niacin, Vitamin B6
and B12

@ No Saturated Fat

Good Source of Zinc
No Saturated Fat

Stage 2 Banana

@ Excellent Source of 5 Essential
Vitamins and Minerals

@ 19 of Fiber

Excellent Source of Vitamin C

Stage 2 Pears

@ Excellent Source of Vitamin C
@ 29 of Fiber

Same

Stage 2 Sweet
Potatoes

@ Excellent Source of 8 Essential
Vitamins and Minerals

@ Good Source of Zinc and Vitamin E

Excellent Source of Vitamin A

Stage 2 Vegetable
Chicken Dinner

@ Excellent Source of Vitamin A & Zinc
@ Good Source of Protein

Excellent Source of Vitamin A
Good Source of Zinc
Good Source of Protein

Stage 2 Carrots

@ Excellent Source of Vitamin A and
Vitamin B6

@ 2g of Fiber

Excellent Source of Vitamin A
1g of Fiber




“The All Natural Brand that’s Advancing Nutrition”

Innovation Leader Nutrition Leader Portfolio Leader
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+ Mo added sugar
+ No madified starch

¥ Mo onion powder

¥ Low sodium kevels
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Foodservice Potentials

Hospitals ‘

_ The Leader in
Nurseries Infant Nutrition Innovation
Senior Residences is now available for:
Childcare Centers vHospitals «vNurseries

Animal Hospitals 7 Senior Residences

Kindergardens — Toddler snacks
And and and...

All products and nutritional
information can be obtained

O 0O 0000 O

on www.beechnut.com

For Questions & Price Lists
please contact:

customerservice@herofoodservice.com

-Your Hero/Beech-Nut Team
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